BELFAST DAN

A creative senior digital
graphic designer in Bettast Montreéal.

All content in this document is subject to © 2009-2025 Daniel Smith | All Rights Reserved



Art with Me
Festival of Music, Arts
and Culture

Art With Me is an international festival that celebrates the
intersection of music, arts, and culture, offering immersive
experiences designed to inspire and engage. With its six core
pillars—art, music, cuisine, culture, wellness, education, and
community—the festival creates vibrant spaces for creativity and
connection.

For the Miami 2023 edition, the festival entrusted me with
designing their campaign. Leveraging Al prompts, | provided art
direction and created impactful visuals across multiple formats,
including graphics for print, signage, and social media. | also
oversaw print management to ensure seamless execution. The
work encapsulated the festival’'s dynamic energy, elevating its
presence and engaging its diverse audience.

Years: 2023-2024

Including: Al Prompts - Art Direction - Graphics for Print -
Print Management - Sighage - Social Media Visuals
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Spirit Loft
Movement for Life

Spirit Loft Movement Centre is a vibrant space founded in 2011
by former CFL receiver and Grey Cup champion Andre Talbot and
movement educator Catalina Moraga. The centre is dedicated

to exploring human movement and potential while fostering a
community that values education, growth, and connection.

As a long-time practitioner at Spirit Loft, | had the privilege of
designing and developing their new brand and communications
from 2019 to 2022. | created a cohesive visual identity inspired

by their ethos, centred around two interconnected circles—
symbolising movement and stillness, the pillars of their
philosophy. This branding extended across signage, posters,
social media visuals, and decals, ensuring consistency, and up-to-
date communications, especially during the Covid-19 pandemic.
Through comprehensive brand guidelines and thoughtful design,
| crafted a visual language that reflects Spirit Loft’s dedication to
balance, growth, and community.

Years: 2019-2022

Including: Brand Creation - Brand Guidelines - Graphics for Print - Signage
- Social Media Visuals
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Give the Gift of Wellness
& Support Local

GIFT CARDS AVAILABLE
AT SPIRITLOFT.COM

SATURDAYS, 5-10 AM

SPIRIT LOFT MOVEMENT CENTRE
TORCNTO, CANADA
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A New Year’s Eve Practice with Andre & Catalina
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DECEMBER 31, 1-230PM
SPIRIT LOFT MOVEMENT CENTRE

SPIRIT LOFT ' TORONTO, CANADA

REGISTER AT: SPIRITLOFT.COM

SPIRIT LOFT
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WELCOME BACK!

JOIN US IN-STUDIO, OUTDOORS AND ONLINE
FOR A WELL BALANCED, INSPIRED PRACTICE.

Celebrefing 10 Yeors of Movement
and Sfiffness Clucation in [esfievifle!
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GIFT WELLNESS EEESS SCHEDULE

SIGN UP HERE

RATES &PLANS







Inti Labs
Fertility Care

Inti Labs is a company specialising in advanced diagnhostic
services for IVF testing, supporting individuals and couples

in their fertility journey with precision and care. Their mission

is to combine cutting-edge technology with compassionate
communication, offering reliable insights for reproductive health
decisions.

In collaboration with the Montreal agency Anderson Pidgeon, |
played a key role in shaping Inti Labs’ brand identity and digital
presence. This included designing a professional and empathetic
logo, crafting detailed brand guidelines to ensure cohesive
communication, and developing a user-friendly website that
highlights their expertise and mission.

Additionally, | created social media visuals and marketing
collateral that resonate with their audience, positioning Inti
Labs as a trusted leader in IVF diagnhostics. This comprehensive
approach brought their vision to life with a polished and
approachable aesthetic.

Years: 2022-2024

Including: Brand Creation - Brand Guidelines - Collateral - Social Media
Visuals - Website
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The logo musst abways be legible and unobstructed, The clear
space around the logo Fas been set up accordingly.

The size of the ewxclusion mone should be half of the X widdh that
Is skewn an the right.

This amoune of spacing is necessary to ergure the logo has
enciugh breathing room and remaing an ideal representacton of
the brand.

The minderum size for print and dgitsd are also outined on this
page. Flease ensure the lopo never goes below this size. Only use
the minimum dze f shsoltely neadad.
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ICONS

Cwr bcons are wed aoross different brand touch points
from marketing. to erdronment, o product. They provide
symbolisme conceptual darity, and visual incerest in
simiplistic shapes and forms.

While this Is simply an sample, other lcons should

maineain the simplicity with sharp edges and a lighter lne
weight as these examples shown, with as much relevance as

passible to the subject marter:
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COLORS SUMMARY |

Primary Color

5 Complimentary Colors

MHeutral Color BIC

8 Shiades

Meutral Color B1B

It Lok Beored Clsidalen
Lndare Sumimary
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FERTILITY JOURNEY:




Designed by Woulfe
Interior Design

Designed by Woulfe is a prestigious London-based interior
design studio, renowned for creating bespoke, luxurious interiors
for private residences, show homes, and commercial spaces
since its inception in 2009. With a commitment to impeccable
craftsmanship and innovative design, the studio has built a
reputation for transforming spaces into sophisticated, high-end
environments.

In 2015, | had the privilege of working with Designed by Woulfe as
the sole designer to develop their brand identity. | crafted a refined
and timeless visual identity, including a logo that has become
synonymous with prestige in the industry. The logo has stood

the test of time, remaining fresh and impactful without losing its
relevance. Additionally, | created brand guidelines, graphics for
print, signage, and social media visuals to ensure consistency

and elevate the studio’s presence across all platforms. These
elements contributed to the studio’s continued success and the
recognition they’ve received through numerous accolades for
their exceptional, high-end designs.

Years: 2015-2021

Including: Brand Creation - Graphics for Print - Print Management - Social
Media Visuals - Website
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LUNLURY INTERIOR DESIGN PROPERTY PROCUREMENT PROJECTS PRESS & AWARDS DESIGN JOURNMNAL

A Beloved Family Home
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in West London's Notting Hill. Qur clients were an Amerijcan

- o MA couple residing in London with their three-year-old twin boys.
# . ' g - With their hectic but home-oriented lifestyles, they wanted
the interiors to feel like an inner-city sanctuary that was as

luxurious as it was comforting while providing the perfect

environment to create beautiful memecries as a family and
when entertaining guests. The chic white drawing rocm
displayed a rich mixture of organic textures and materials and

provided a calming inner-city oasis with plenty of living

botanicals,
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Neque porro gquisquam est gqui dolorem

Ut eleifend placerat metus, vitae dignissim nibh egestas in. Phasellus maximus est ut mi ultricies commodo.
Praesent bibendum purus sed sollicitudin efficitur. Donec diam turpis, consectetur ut ullamcorper quis,
tempus ut massa. Pragsent vulputate at turpis eu tempus. Phasellus finibus risus lacinia condimentum porta

Etiam leo mi. blandit nec tincidunt ut, scelerisque a lorem.

Quisquam est qui
dolor House Tour

Nunc finibus felis at ante eleifend tempus. Aenean
sagittis, nulla sit amet commaodo dignissimenim
ornare, In laoreaet diam rutrum. .J'J;Inql_:,_n'n maollis, leo
sed faucibus blandit, urna massa ultricies ast, at

consectetur tortor libero a nisi.

See More

Hotel Tour est gu dolorem

Posuere mauris, Nunc finibus felis at ante eleifend
tempus. Aenean sagittis, nulla sit amet commodo
:llE_IHI':-"i”H, eros Orch rutrum nedue, sed rutrum
enim arnare, in laoreet diam rutrum. Aligquam
maollls, leo sed faucibus Blandit, urna massa

ultricies

See More
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AskMen
Men’s Lifestyle

AskMen is an online, free-to-view magazine that focuses on men’s
health, lifestyle, and entertainment. As the Interactive Designer for
BrandFusion Studios, the in-house advertising team of AskMen
from 2015 to 2017, | played a key role in integrating branded
campaigns within the AskMen website, collaborating with a
variety of brands to enhance the site’s content and reach.

| led the design for branded content, including conceptual design
and Ul layout. Working closely with video teams and product,
commerce, and editorial departments, | developed native content
that resonated with readers, creating responsive designs for
dedicated content hubs. Additionally, | was responsible for the
design, development and analytics of rich media native ads,
which played a crucial role in the website’s monetisation efforts.
My work spanned across design, animation, art direction, front-
end development, and photo editing, contributing to the success
of branded content on the platform.

Years: 2015-2017

Including: Advert Design - Animation - Art Direction - Analytics - Front End
Development - Logo Design - Photo Editing - Website
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RUNS THE "36
BERLIN OLYMPICS

RUNNING INTHE
FOOTSTEPS OF GIANT

Jascs.

ASIGS LTD.
BEGAN AS
ONITSUKA CO., LTD

N2

Celebrating The History of Running & ASICS, The People Whao Are Defining Fitness Today & How ASICS Qutfits
Them, and How To Be As Healthy As You Can and How ASICS is Helping It Become A Reality

THE HISTORY OF
RUNNING & ASICS § RODGER BANNISTER 1 954
B COMPLETES THE
4-MINUTE MILE
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Dating Has Never
Been This Easy

Try ZOOSK for free today.

VIEW SINGLES
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Levir's

FLEXES & MOVES WITH YOU
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- The Design Factor is a renowned multidisciplinary design
The Design Factor v esl9

studio in Belfast, celebrated for its innovative approach to

In tegra ted DeSign product, graphic, and 3D design. | spent 6 years at the studio,
leading design projects for interactive multimedia, websites,
environmental product solutions, food packaging, and interfaces
for healthcare and security.

| played a key role in managing projects end-to-end, from client
meetings and concept development to production and final
delivery. My contributions extended to brand creation, front-
end development, packaging, and print management, ensuring
cohesive visual identities. A hands-on approach and strong
communication skills helped me deliver exceptional results and
foster lasting client relationships.

Years: 2009-2015

Including: Brand Creation - Front End Development - Graphics for Print -
Multimedia - Packaging - Print Management - Website
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RESPONSIVE HEALTHCARE

the power behind high
quality pre-connected
defibrillation electrodes

) Home 1) AboutUs ) News ) Publications

Home Monitoring: zensor Hospital Monitoring: aingeal

Intelesens pre-connected defibrillation pads are :

) Unique low cost pre-connection system
)} Long shelf life

il High quality, quick recovery time

) Full ‘own-branding’ service available.

Benefits include :

)} Completely new pre-connected electrodes design resulting in an excellent price

) Careers

) Contact
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Say yes to
Northern

Ireland

DT Assured Orgin Scheme
LIV

Whilst price and freshness are the primary concerns when
purchasing food products consumers also recognise provenance
A9 8 MAaor Concerm
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THE CENTRE OF SCINTILLATION

About Us

the new name for Applied Scintillation Technologies

put brighter scintillation at the core of your system

Our Policies News

Markets Capabilities

o Medical & Dental o Caesium lodide
o Photonics o Phosphor
e NDT o Lithium

e Security @ Custom Components

Technologies

o X-ray
o Neutrons
¢ Infrared & Ultra-Violet

o Alpha, Beta & Gamma

Applications

© Imaging
© Detection
© Inspection

¢ Instrumentation

Contact




Belfast Who?

Originally from Belfast and now calling Montréal home for nearly
a decade, my design journey blends these two cultures, merging
Belfast’s resilience and storytelling heritage with Montréal’s
vibrant, diverse creative scene. This fusion inspires thoughtful,
culturally aware, and visually engaging designs that resonate on
multiple levels.

| hold a BSc Honours in Interactive Multimedia Design from Ulster
University and have worked across fields including Lifestyle,
Architecture, Healthcare, Security, Finance, Politics, and Nicotine
and Vaping products—in both French and English. Known for
blending imagination with practical, innovative solutions, | bring
a distinctive, consistent touch to each project.

With expertise spanning print, digital design, social media content,
web development, and copywriting, | adapt to any medium with
ease. As a communicator, | foster a collaborative environment
where people feel heard and valued, laying the foundation for
strong relationships and smooth project execution.

| approach everything with a positive attitude, which fuels

my creative problem-solving and resilience, especially during
challenges. My positivity is contagious, creating a motivating
environment that encourages collaboration and brings out the
best in everyone.



What

“Daniel is an absolute pleasure to work with. Not only is his
aesthetic second to none, he is astidious and always ready to learn
and expand his skill set.”

“Daniel showed great programming skills, matched with an
excellent eye for design. He is innovative, hardworking and eager
to learn. Daniel is an excellent communicator, dealing with clients
directly on a daily basis. On a personal note, he was also a great
workmate, being honest, cheerful and very positive.”

“Daniel is creative, dynamic and organised. He is passionate and his
positivity is really contagious.”

“It was fun seeing ideas come to life with Daniel’s vision, aesthetics
and graphic design expertise which he applied across traditional
and digital channels. Daniel has showed great expertise in design,
and an ability to quickly grasp briefs and think of creative ways to
solve different design challenges.”

“Daniel demonstrated commitment and creativity across a variety of
complex briefs, working independently and as part of a wider team
seamlessly. | would recommend him to any future employer looking
for solid design and creative delivery within the traditional and
digital space.”

See more at


http://belfastdan.com/about.html

Thank youl!

If my work and profile resonate
with you, feel free to reach out via
LinkedIn or through my website.

All content in this document is subject to © 2009-2024 Daniel Smith | All Rights Reserved


https://www.linkedin.com/in/belfastdan
https://www.belfastdan.com

